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Tested Prototypes 
http://grovej.myrpi.org/UCD/index.html 



Test Method 
•  Participants were given a main task to 

complete - Register for an Event 
•  They were asked to “Think Aloud” 
•  Test facilitators logged their comments and 

videotaped the sessions 
•  Qualitative and Quantitative data was 

gathered and a SUS score was calculated 
 



Personas That We Tested 
•  Andy Average  
•  Ned the Nerd 
•  Chum the Alum 
•  Louie the Legacy 
•  Geoff Seber  
 



Task Difficulty Ratings 

•  Participants were asked to rate the task difficulty while 
using the prototype 
o  1 - No Problem.  
o  2 - Low - minor difficulty or mistake 
o  3 - Medium - more than one difficulty. 
o  4 - High - difficulties and at least one major mistake. 
o  5 - Impossible - major difficulties or errors, they gave up, or 

unknowingly chose the wrong solution.  
 



Task Difficulty Ratings 
 
 

 



SUS - System Usability Scale 

•  Participants’ perceived usability of the system 
•  Series of ten questions about how they feel 
•  Answers ranged from (1 - Strongly Disagree) to (5 - 

Strongly Agree) on a Likert scale 
•  Data is interpreted to a percentile ranking 
•  68th percentile and above is a success 
 



SUS - System Usability Scale 
Chum the Alum was the most satisfied with our engagement-heavy prototype 

featuring Events & News 
 



Major Findings - Successes 
•  Participants quickly registered and logged in 
•  Registration was easy to complete 
•  Interface was smooth, intuitive 
•  Site functionality and structure is current with industry 

o  UI code via Twitter Bootstrap 
•  Participants quickly found an Event and registered 
•  Task completion < 2 minutes 
 



Major Findings - Difficulties 
•  Tabs font size too small 

o  tabs with white background not easily noticed 
•  Filter Events using a text search function 

o  Not just geographic filter 
•  Edit Profile link not understood 
•  Design should match RPI aesthetics 
•  Lorem ipsum text was confusing 
 



What We Have Learned 
•  Conceptual design matches industry standard  for social media 

o  registration and login are fine 
•  Participants want to be engaged by filling out their registration profile  

o  major, clubs, athletics, graduation year, greek 
•  Filter News and Events based on a search text form field 
•  Participants liked the interactions and navigation 
•  Styling was not appealing 
•  Clickable interface elements (tabs) were confusing or not noticed 

o  Gray was not distinct enough 
•  Reduce Lorem ipsum 



How We Will Modify Our Prototypes 
as a Result 

•  Add a search to Events and News 

•  Add more color and affordance to banner, tabs, links 
•  Use real Events and News titles to our sample list  
 

•  Include an “Edit Profile” link and tooltip in banner 



Conclusion 
•  We have verified that our social media conceptual design is the correct 

path to follow 
•  We will include more flexible search functionalities and easily editable user 

profiles 
•  Our design will encourage Rensselaer to be more actively engaged with the 

Alumni website 
•  They will register, log in, view news and join events 
•  Ultimately, alumni will attend more events and network more proactively 
•  Result will be more engaged and satisfied alumni 
 



Questions and Comments? 
 

 


